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ACCC Raises Consumer Spending

* ACCC employed 266 full-time and |51 part-time faculty and
I staff during FY 2006-07, with an annual payroll of $15.3 million.

* ACCC had a total operating budget of $27.4 million, of which
$18.6 million (or 68%) was spent in the service area.

» Approximately | 1% of ACCC'’s student body came from outside
the service area.These students generated an estimated $1.4
million in local sales while attending ACCC.
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ACCC Stimulates Economic Growth

Income Growth Due to ACCC

* ACCC spending for supplies and services and the expenditures (amounts in millions)
of out-of-area students in FY 2006-07 generated a net impact of
$13.6 million in added income in the economy.

Spending

Productivity

* The increased productivity of area workers due to the accumula- o
tion of past and present ACCC skills in the workforce contribut- $136 > 13
ed approximately $213.3 million in added income in FY 2006-07.

ACCC Creates a Skilled Workforce

Skill Levels Required by Area Jobs

* ACCC activities encourage new business, assist existing
business, and create long-term economic growth. The
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EMSI is a leading provider of socioeconomic impact and strategic planning tools
to community and technical colleges in the US and Canada.Visit us at www.
economicmodeling.com for more information.To see full documentation of the e e g e
study, please contact the college.
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